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PUBLIC RELATIONS DEFINED

This chapter sets out to define some of the different disciplines used by PR
consultancies. Fortunately, the following transcript of a PR job interview is not
exactly typical of what would-be executives can expect! However, an interview is
often educational, so read on for a verbal walk through the world of PR....

Interviewer (I): Welcome to Voice Consultancy

Applicant (A): Good morning. It’s very nice to meet you.

I: So, why are you interested in PR?

A: I’m quite a sociable person, and think I may have the right 
communication skills for the job.

I: Right. I hope you don’t think it’s all about ‘doing lunch’?

A Errrr...well I know it’s not like Absolutely Fabulous.

I: I think the days of the PR lunch are long gone, to be honest. But 
we’re not here to talk food – or perhaps we are – the team you 
would be working with is currently launching a new range of 
biscuits. It’s a fairly typical Consumer PR campaign really.  

A: So, I’d be writing press releases about the product, and sending them
to journalists to see if I can get them interested in the launch?

I: Yes, although that is selling the job very short! Researching the 
right media for your press releases and ringing round news and 
feature desks would also take up a lot of your time. It’s a part of our 
work that is termed Media Relations and it plays a crucial part in 
most campaigns. You need to be good on the phone and not shy 
when it comes to talking to strangers.

A: Right. I like the sound of that. How about organising events – 
perhaps a launch party or something?

I: We do that here too, but that is really the work of our Events 
division. Not every product launch gets a party. Fashion PR 
involves a lot of Events Management – have you ever thought of 
going into that?

A: Yes, but at this stage I’m reluctant to specialise in a particular area 
as I don’t really have the experience to know what I really want to do.

I Fair enough. Well, we are a Full Service PR agency.  As well as the 
consumer and event divisions already talked about, we have a 
Corporate PR team, who work to strengthen the overall reputation 
of some well known companies. A lot of the work is classified as 
B2B (business-to-business) – that is promoting the company to 
other businesses, rather than to the general public. Sometimes 
though, in crisis situations, it can be a question of keeping our 
clients out of the press – that is usually what we term Issues or 
Crisis Management. 

A Right. That sounds extremely interesting and I’m surprised by how 
many different disciplines you offer here. Actually, thinking about it,
I really enjoy writing and ideally I would like to fulfil a creative role.

I: Well, we have an Internal Communications department, where 
company magazines and newsletters are written and produced. Is 
that the sort of thing you mean?

A: Yes, and I’m quite interested in the design side of things too as I 
know that presentation is extremely important. In fact, do you have 
any clients in the design world?

I: No, although we do have a strong Technology offering here.  Quite 
a few of our consultants are experts in the field who advise clients on
how to make the most of the internet, suggesting on-line marketing
techniques or interactive communication tools that would best 
complement their businesses.  Would this be an area of interest to you?
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A: To be honest I’m not that up to speed with modern technology, but 
I do have a real interest in current affairs. Would I ever get the 
chance to work alongside a pressure group or to lobby MPs?

I: That would come under a Public Affairs brief, and yes, we have a 
Public Affairs team here. Just to go back to technology though, I 
hope you can at least use a PC?

A: Oh yes, and I have some experience of using Macs too.

I: Great, that is often useful, as our designers all work on Macs, and 
may need you to do some basic design work from time to time.

A: What sort of documents does your design studio produce?

I: It really varies. They have just put together a market report for one 
of the Financial Team’s clients, but before that have been designing 
a flyer for the Events department. 

A: I hadn’t realised that you had clients in the financial sector. What 
sort of work do you do for them?

I: Well, we handle news releases and arrange feature length editorial 
coverage in the same way as we do for our other clients. However, 
because the financial press is often distinct from other media, and 
requires specialist knowledge, we have a dedicated Financial PR
team. Also, the team communicates primarily with certain groups of 
people, namely shareholders, investors and analysts, who need to 
receive company information in specific ways.

A: So things like annual reports and quarterly results would be the kind
of material the team communicates I suppose. I’m very impressed by
what you offer here.

I: There is more to come. We have a Healthcare PR division, which, as 
you might expect has clients in healthcare and pharmaceutical 
industries. Healthcare PR requires specialist knowledge, so it makes 
sense to have a specific healthcare team.

A: It all sounds great, if a bit daunting.

I: Well, let’s have a look at your CV and we’ll take things from there....

Of course it won’t be like that in reality, but hopefully this has given you a clearer
overview of the types of PR involved. For further information, please visit some of
the links suggested in chapter 8.


