
DO YOU FIT THE BILL?

This section takes a look at the skills and abilities you need to make a success of your
PR career. 

Public relations is often misinterpreted as media relations, but as we will discuss in
the next chapter, it also include disciplines as diverse as crisis management, event
management and public affairs – all areas requiring people with very different skill
sets. A universal trait, however, is the ability to interact with people from all different
walks of life. 

There are other qualities that mark out good PR people. These include good
organisation, writing and presentation skills, creativity, and the ability to multi-task
effectively. 

PR is essentially a commercial discipline – you are hired by a client to achieve a set
number of business objectives – and therefore it is important for PR consultants to
have a clear understanding of how companies function within the commercial world. 

DO I NEED A PR DEGREE?
Definitely not. PR welcomes graduates from all backgrounds. In a recent survey
carried out by the PRCA’s FrontLine group, only 9% of the respondents had taken PR
degrees. However this is likely to rise as the range of PR degree courses grows in the
future. The top degree categories in the survey were humanities and languages, with
arts and businesses following close behind.  See the graph below for more details.

MOST POPULAR DEGREE CATEGORIES FOR PR GRADUATES

Source: PRCA FrontLine Research 2001. 
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ARE YOU CUT OUT TO BE A PR CONSULTANT?
Imagine you’re working in a PR consultancy. Do the following light-hearted quiz to
determine whether you have the right personality for the job. Add up your answers
(A, B or C) and read the results:

1. On your way to work you pick up a newspaper.  What do you read first?

A: the “gossip” pages ■■

B: the front page ■■

C: the crossword puzzle ■■

2. There’s a promotion on the station concourse and you are offered a freebie.  It’s 
a sample CD that will provide faster internet access.  What do you do with it?

A: you take it, because it’s a freebie ■■

B: you decide to try it out and you consider whether the promotion ■■

was effective for the target audience 

C: you bin it, because you’re not interested in hi-tech stuff ■■

3. You arrive at work and your first phone call is from one of your clients who 
wants you to organise a press launch for the next day.  You have other deadlines 
to meet as well. How do you handle the situation?

A: you promise the client that you’ll do it, and when you fail to do it, ■■

you try to sweet-talk your way out 

B: you prioritise your workload and make time for this request, because ■■

it will mean a lot of coverage* for the client

C: you tell the client that you don’t approve of his unrealistic expectations ■■

4. During your coffee break you watch the news and hear about the outbreak of an
environmental crisis that might possibly affect one of your clients.  What is your 
reaction?

A: you ignore it, because you are convinced that it’s only sensational news ■■

that won’t affect your client in the slightest

B: you dig up the crisis plan you prepared when you started working for ■■

your client and you contact him to discuss it and prepare him to talk            
to the media 

C: you get in a real panic and decide to discontinue your relationship ■■

with the client 

5. During lunch you and your colleagues have a brainstorming session to come up 
with ideas for a new product launch. The client requested that you present your 
ideas. You find it difficult to prepare for the presentation, because you didn’t 
receive a comprehensive brief** from the client.  What do you decide to do?

A: you’re still having lunch at the local brasserie, so you decide to be your ■■

confident self and present off the cuff

B: you compile a list of questions to ask the client prior to the ■■

presentation 

C: you don’t make an effort – if the client doesn’t like your ideas, it  ■■

means that you don’t want to work for him anyway
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6. During the presentation you get a little nervous.  How do you cope?

A: you start to waffle and make promises like anything is possible ■■

B: you stick to the market research you’ve done and focus on the facts only ■■

C: you blame your team mates for not doing enough preparation and ■■

leave it up to them to present

7. The presentation goes really well in the end, and the client asks you to come up 
with creative ideas to launch the product

A: you tell the client that you can promote this product in all the  ■■

mainstream media within the next week

B: you analyse the product and come up with creative ideas that ■■

are easy to implement within a targeted audience

C: you advise him to patent the idea and sort out the legalities before ■■

you can work on the project

8. Later in the day, one of your ideas for the new product gets criticised by your 
account manager***. What is your reaction?

A: you ignore the criticism and go ahead with your idea anyway ■■

B: you see it as positive criticism  ■■

C: you complain that you don’t get enough praise for what you do ■■

9.  It’s getting late, and your final task is to draft a press release for the new product
launch.  

A: you quickly draft the release and send it to all the mainstream media ■■

without speaking to the journalists first

B: you write the release with a targeted audience in mind and   ■■

think of ways to sell in your story to that media

C: you decide to leave it till the next day ■■

10. The working day at the office is finally over and you decide to take one of your 
clients out to dinner to discuss a new proposal. At the restaurant, you find the 
service completely unsatisfactory.  How do you handle the situation?

A: you make a scene in front of everyone in the restaurant to show  ■■

your client that you have a lot of confidence and you’re not afraid                 
to stand up for your rights

B: you take the waiter aside and explain what went wrong, and follow ■■

up with a letter to the manager 

C: you don’t say anything, and leave without paying the service charge. ■■

*Coverage - see chapter 7.
**Brief - see chapter 7.
***Account Manager - see chapter 4. 



ARE YOU A PR FLOWER OR A PR FAILURE?

Add your answers to find out in which category you belong to:

Mostly A – You have the wrong perception of what it’s like to work in a PR
consultancy. PR is not about long lunches and lots of booze. It’s about
communicating your clients’ messages to the public; therefore you need to have
extensive knowledge of your client and the main issues of concern to the company.
PR is not about self-promotion. Go back to the pub and have a re-think. 

Mostly B – You are the ideal PR consultant. You look after your clients’ best interests
by giving strategic advice and being creative at the same time.  You’re not afraid to
work hard and you can handle the pressure. You like working in teams and you are
confident about what you do. Go straight to the next chapter.

Mostly C – You lack creativity and writing skills. You don’t see the importance of
news and you don’t have the skill to change the negative into the positive. You’re
afraid to try out new ideas and you’re not interested in issues that don’t affect you
directly. Go back to your careers adviser.
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TO SUMMARISE:

1. To have an interest in the media is key to a PR career. You must have a good
understanding of news values and try to find related stories for your clients
to tie in with the key issues.

2. The ideal PR consultant enjoys exploring new ideas. You must be both
objective and critical when you brainstorm them. In addition, you must
have an interest in technology, because it opens up a lot of other
opportunities to put your client’s message across.

3. News is unpredictable which means that you will have to work under
pressure. You will have to be able to multi-task so that you can attend to
different things at the same time and organise your workload accordingly.

4. You must be prepared to handle crisis situations effectively. It is vital to
detect potential crisis situations long before they arise in order to prepare
your client for it. If such a situation occurs, you should try to avoid negative
messages wherever possible.

5. You must be able to work from a brief. It is important to give attention to
detail, because you never know which angle the media might come from. You
must be clear on what the client wants, because you won’t have an
opportunity to cover up mistakes later on. 

6. You must have good presentation skills and be confident in your message.

7. You must be able to come up with creative, yet practical, ideas that will give
your client a competitive edge.  

8. You must be able to handle criticism from other people. You should see it as
positive criticism, because one of the great advantages of working in a team
is that it gives you the opportunity to select the best ideas. Also PR
consultants have a lot of opportunities to gain credit for their work through
awards schemes like the PRCA FrontLine Awards or the PR Week Awards.

9. It is essential to have excellent writing skills and to be able to stick to
deadlines.

10. Last, but certainly not least, you must know how business works so that you
understand your client’s objectives and aims.


